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Depending on who you ask or believe, content marketing is the primary form of marketing 
that businesses of all sizes should be using whether they sell directly to the public or provide 
services and products to other businesses. Or it's yesterday's fad that is collapsing in on 
itself sure to leave behind a spiraling black void. But what is it? 

Content marketing is the distribution of information to attract prospective customers, build 
trust, and promote engaging and ongoing relationships with customers or clients. This 
content can be written, audio/video, or delivered in person, and it consists of information 
customers want or need without a sales push. It's a new term but it's not a new way to 
market your product. 

Businesses have been distributing information to potential customers to convert leads into 
sales for decades. White papers, case studies, research reports, and articles are long 
established tools businesses have used to nurture and ultimately complete a sale. In the 
past this content was printed and delivered to prospects privately by sales personnel or 
through industry magazines. Now they are digitally published and available online to 
prospects who seek out information and make buying decisions before they talk with anyone 
from a company's sales team. 

The Internet has not only changed the availability of content marketing. It has also increased 
the variety. Along with white papers, case studies, reports, and articles, current content 
marketing also includes blogs, newsletters, podcasts, videos, webinars, eBooks, and social 
media platforms. 

Whatever format is used the key to content marketing is remembering it's not about you. If 
your content is focused on your product or service, it's a sales pitch. Content marketing is 
about your customer. What are their questions and concerns? What problem do they need 
to solve? What information or advice could make their lives a little easier? Providing that, 
without asking for anything in return, is content marketing. 

 


